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START TIME: 11am CT (12pm ET, 9am PT) 

Toll-Free Number: 1-800-754-1382 
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Presenters 

Robyn Mendez  
@robynmendez 

Moderator & Product 

Marketing Manager,   

Convio, a Blackbaud 

Company 

 

 

Donna Wilkins 
@donnajwilkins 

President, 

Charity Dynamics 
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A Few Logistics 

• Attendees will get copies of the slides and a link 
to the recording 

• Ask a question any time via the onscreen Q&A 
chat box, but saving discussion for the end of 
the session 

• This session is being recorded! 

Join us for a post-webinar Twitter Chat: #P2PSocial 
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Stay Tuned! 
win a 1:1 consultation with Charity Dynamics 

for a social media assessment for your organization 

(drawing during wrap-up & must be present to win) 

@charitydynamics 
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Social Landscape 
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• The Communication Revolution 

• Participants Expect: 

• Relevant, Timely Communications 

• Consistent, Multi-channel  
Messaging 

• Easy-to-use Fundraising &  
Communication tools  

Social 2.0 – Meaning for Events? 
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Source: Blackbaud Social Giving Report 2011 

Social Media Impact on Fundraising 
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Social Media Impact on Fundraising 

TOTAL: 

$558 (‘10) 

$635 (’11) 

$77 to LY 

TOTAL: 

$453 (‘10) 

$447 (’11) 

($6) to LY 

Social Media Users 

2010              2011 
Non-Social Media Users 

2010            2011 
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• Short term: Increased registrations and number 
of donations 

• Long term: Increased retention and larger 
individual giving amounts 

Lifetime Value 

Source: Convio’s Peer-to-Peer Event Fundraising Benchmark™ Study  

Team Captains Fundraise 

4X more  
than Individual Walkers 

Returning Walkers 

Fundraise 

3X more  
than First Year Walkers 



10 ©Convio, Inc.  |  Page 

Source: Convio’s Peer-to-Peer Event Fundraising Benchmark™ Study  

Returning Participant Value 

NON-COMPETITIVE

Returning

$171

New

$51

COMPETITIVE

Returning

$81

New

$31

ENDURANCE

Returning

$944
New

$851
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• What are the Steps to Getting Started? 

• Strategies and Tools to Socialize Your Event 

• Empowering Your Participants 

• Keeping the Dialogues Going 

• Measuring What Matters 

Today’s Conversation 
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Getting Started  
What are the steps to get going? 



13 ©Convio, Inc.  |  Page 

 

Increase Event 

Fundraising 
 

Increase Event 

Participants 
 

Increase Event 

Engagement 
 

Increase Event 

Awareness 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

The Best Fit 
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Which Social Channel  

Is Best For Your Participants? 
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Trends & Old Favorites 

Facebook  

is still the 

pack leader 
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• Go to where THE MOST people are.  

• Go where YOUR people go.  

• Stay where you ALREADY are.  

• Leverage EARLY adopters. 

Priorities To Keep In Mind 
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• Easy to Register 

• Easy to Share 

• Easy to Donate 

• Easy to Go  
from Participant 
to Fundraiser 

Where to Focus 
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    Socialize  
    Your Site 
 

 

 

 

 

    Empower  
    Participants 
 

 

 

 

 

     Keep Dialogues  
     Going 
 

 

 

 

 

     Measure  
     What Matters 

 

 

4 Steps for 

Success 
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Step 1:  

Socialize Your Site 
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Social Sharing 
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Social Sharing (integrated into site) 
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Social Sharing (integrated into site) 
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Social Sharing (integrated into site) 
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Social Sharing (integrated into site) 

American Cancer Society – Facebook Share for Donors 
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Social Sharing (integrated into site) 

American Cancer Society – Facebook Share for Donors 
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Login with Social Media 
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Login with Social Media 
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Social Landing Page 
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Social Landing Page 
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Step 2:  

Empower Participants 



34 ©Convio, Inc.  |  Page 

Social Sharing 
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Participant Center – Social Sharing 
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Participant Center – Social Sharing 
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Participant Center – Social Sharing 
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Fundraise with Facebook 
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Fundraise with Facebook 



40 ©Convio, Inc.  |  Page 

Fundraise with Facebook 



41 ©Convio, Inc.  |  Page 

Scripted 

newsfeeds 

Friends  

can donate  

& spread  

the word 
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Scheduled & 

Automated 

Newsfeeds Make 

Fundraising Easy 
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Rich Media 

Streams 
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Make Giving 

Personal 
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Post to Facebook 

 

Send Emails 
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Step 3:  

Keep Dialogues Going 
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Packaged Content 
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5 Tips: Keep the “Social” in Social Media 

1. Reserve time to monitor your social media channels 
presence on a regular basis.  

2. Respond to comments or questions made by your 
followers on your posts 

3. Ask logical, relevant questions of your followers in 
posts 

4. Repost / Retweet interesting relevant posts from 
others engaging with you on social media 

5. Keep your social media activities going year-
round.     
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Step 4:  

Measure What Matters 
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• Raise More Money 

• Participants to reach more money 

• Increase number of donors 

• Increase average gift size 

• Recruit New and Retain Repeat Participants 

• Increase registration 

• Increase team size 

• Increase percent event participation 

• Increase retention 

Basic Measurements 
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• Direct Results 

• Sourced registrations 

• Sourced donations 

• Sourced  engagement 

• Impact 

• Are participants participating in channel? 

• Stronger fundraisers 

• More likely to attend event 

• Recruiting more people 

• More likely to return next year 

Impact Measurements 
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Sourced Measurements 

Fundraising 

Total $s 

$ / Participant 

Donors / 
Participant 

Average 
Donation Amt 

Recruiting 

Total 
Registrations 

Registrants / 
Participant 

Total 
Fundraising of 

Registrants 

Engagement 

% clicking 
through and 
taking action 

Increase in 
average activity 
within 24-48hrs 

Next year 
registrations 
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• Your events will be more successful with social media 

• Four areas of focus:  

1. Socialize Your Site 

2. Empower Your Participants 

3. Keep the Dialog Going 

4. Measure What Matters 

• Make sure you have the right tools in your quiver  

 

Key Takeaways 
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TeamRaiser 
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WINNERS! 
Free 4-Hour 1:1  

Social Media Assessments 

@charitydynamics 
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Q&A 
Twitter Chat: #P2PSocial 
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• Convio TeamRaiser™ 

• Web: 
www.convio.com/teamraiser 

• Email: 
hpoulin@convio.com 

• Phone:  
888.528.9501 

• Charity Dynamics 

• Web: 
www.boundlessfundraising.com 

• Email: 
info@charitydynamics.com 

• Phone:  
512.241.0561 

More Information  

http://www.convio.com/teamraiser
mailto:hpoulin@convio.com?subject=Social for P2P Webinar
http://www.boundlessfundraising.com/
mailto:info@charitydynamics.com?subject=Convio/Charity Dynamics Social for P2P Webinar

